
Public Image 

Made Practical

Broaden Your Impact



★ Meet Public Image Team

★ Public Image Resources
Rotary Brand Center
The Learning Center
Public Image Webpage

★ Your Digital Presence
Websites
Social Media
Newsletters

★ Q&A + Your Priority Topics
Quarterly Public Image 

Resources & Impact Forums 

PUBLIC IMAGE

is shaped by the actions of our members, the 
activities we engage in, the impact we have, 
and more. 

By increasing the public's understanding of 
Rotary, we're strengthening our ability to 
make an impact in our communities and 
around the world.
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GOT PUBLIC IMAGE QUESTIONS?
Meet the District 7430 Public Image Team

Chair: Website & Facebook Workgroup (private) Gail Landis (West Reading-Wyomissing)

Newsletter Editor: Karin Suttmann (Warminster)

Newsletter Assistant Editor: Jen Fielding (Warminster)

Facebook, LinkedIn, Instagram, PI Workgroup:  Tracy Bozik (Whitehall Area)

Vibrant Club Facebook: Rosaria Stoops (Allentown)

Gwenn Carr (Allentown West)

Shawn Bariana (Bethlehem Morning Star)

Diane Donaher (Bethlehem)

Janet Kolepp (Bethlehem Morning Star)

Shushma Patel (Harleysville)

Tyler Stalletti (Allentown)

Ravi Kurumetry (Collegeville)

All Club Public Image Champions



https://brandcenter.rotary.org/en-us

Create your club & lock up logos

Promotional Materials

Photos and videos for 

Storytelling

Social media graphics

PowerPoint presentations

People of Action campaigns

And so much more…

Our Rotary Brand Center

No Login Required

https://brand/


Sign in with your RI username and password

Courses for every need and level

Club Committee Essentials

Promoting People of Action

Telling Your Story

Our Logos - Brand

For a fun club activity, log in to the “Our Logos” course

Try the “One Club One Voice” game show to help members learn 

about the correct use of Rotary logos

https://my.rotary.org/en/user



▪ Public Image Quick Links
▪ Information Download Documents
▪ Public Image Presentations
▪ Much more . . .  

www.rotarydistrict7430.org/page/public-image



Why Your Digital Presence Matters
Your club's online presence is a powerful tool that strengthens Rotary's impact

— telling the story of how your work changes lives.

Keep Members Engaged

Celebrate contributions and keep members connected to club activities.

Promote Membership

Show prospective Rotarians what your club stands for and why it's worth joining.

Engage the Community

Highlight service projects, partnerships, and opportunities to get involved.

Share Rotary's Impact

Tell the story of how your work changes lives and strengthens the region.

Build Your Digital Footprint

A strong online presence amplifies every initiative your club takes.



Take advantage of online 

CR Training & Support 

www.clubrunnersupport.com





ROTARY DISTRICT 7430 

WEBSITE & CLUB CALENDARS

Things to remember:

- select “Event Type” drop down to color code event

- confirm where event will link 

- create Volunteer sign-up 

Note: 

Club Fundraiser or Districtwide Events should be included on  

District Calendar all others should appear on Club Calendars 



ROTARY DISTRICT 7430 

SOCIAL MEDIA  PRESENCE

D7430 Facebook, LinkedIn & Instagram – Tracy

D7430 Facebook PI Workgroup (private) - Tracy

Vibrant Clubs Facebook (private) - Rosaria

Various Club’s Facebook & LinkedIn Share & Like

Specific Social Media Facebook & Instagram 

RYE District & RYE_District_7430 7430 (Rotary Youth Exchange) 

Camp Neidig & CampNeidig (Rotary Youth Leadership Award: RYLA)

STEM YEA 
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ROTARY DISTRICT 7430 

NEWSLETTER

Newsletter Contents & Focus

○ District Governor’s Message
○ Rotary Monthly Theme
○ Monthly Club Photo Album
○ District Learning ~or~ Special Event
○ District News
○ Club News

Distributed Monthly 
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Tips for Submitting Club & District News 

Email all information
○ Ksuttmann@JLmedia.com
○ Gail.landis@comcast.net
○ If you can’t remember these emails, go to the district web page where you’ll find them

What format should the information be in?
○ Text – just write your news in the email.   Length guideline is 100 words. 
○ Photos – jpgs work best
○ Videos – send the link to the video

What type of Club News should be submitted?
○ All!  
○ Fundraisers, anniversaries, annual events, activities that support monthly themes/areas of focus
○ Include links, QR codes, jpg photos 

Timing
○ The newsletter comes out the second week of a month
○ Suggested deadline is the 28th of the month prior.

mailto:Ksuttmann@JLmedia.com
mailto:Ksuttmann@JLmedia.com
mailto:Gail.landis@comcast.net
mailto:Gail.landis@comcast.net


PUBLIC IMAGE OPPORTUNITIES
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● Utilize the Public Image Resources & Team found on: RotaryDistrict7430.org

● Identify your Club PI Champion – welcome to join D7430 PI team

● Participate in Public Image Meetings & Quarterly Resources Forums 

(exchange ideas, share best practices, and get answers) 

● Submit Club Highlights for District Newsletter by the 28th of the month prior

● Join Vibrant Club or PI Workgroup Facebook ‘private’ groups

● Follow Rotary District 7430 Social Media

● Take advantage of Rotary Brand Center, Learning Center & Club Runner Support 



Power Point will be posted on Rotary District 7430 Public Image Page

Stay Connected with the Public Image Team and access Valuable 

Resources at: RotaryDistrict7430.org – Public Image Page

All are WELCOME to join the Public Image Team Meetings 

2nd Tuesday of the month at 5:30 pm

Quarterly PI Resources & Impact Forum 

Nov. 10, Feb. 9, May 11

Questions & Forum Topics?

Service Above Self
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